CHAPTER I
REVIEW OF LITERATURE
This chapter consists of a theoretical review, previous study, and conceptual

framework.

A. Theoretical Review

The first part concerns a review of the theoretical framework. It consists of a
definition of translation, the defir_yifgion-r-of___e__r_ror, the definition of translation errors,
the definition of the trgﬂnsl‘ét“iﬂbﬁ process, tranﬁél'ét-ior‘] quality assessment, and the
definition of propofi’(;n text. \
1. The Cop,eé/pt of Translation

At this|"time, the role of translation is crucial for humans in?facing the era of
globalizatic‘i.‘n because there is a lot of information and knowle'ldge conveyed in
English. Ié-pr Indonesians, translation has become very i(ﬁportant to make
something wi.:f:i_ely accessible. One of them is the use of trangl‘étion in the tourism
sector. Translé't-i__pn has been used as a bridge Ianguageﬂ_,-f:(.)r people to transfer
information from t‘ﬁejk__r. first language into a specific tar_getflanguage.

The translation tra.r.i.s-fé“r'é"rhéaﬁ ing from ’th’é’ééd&:e of the language to the target
language, where it does not change the equivalent text. As Newmark (Newmark,
1988) stated, translation is the process of disclosing the meaning of a text in the
target language, precisely as the author intended.

On the other hand, Catford (1965) stated that translation is substituting a text

in one language for a text in another language. Furthermore, he defined translation

as replacing textual material in the source language with equivalent textual material
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in the target language (TL). Meanwhile, Larson (1984) said that the translation is
done by going from the form of a second language by way of semantic structure.
When a translator translates, they transfer the meaning of the source text.

The translation is a process of interpretation. The type of translation depends
on the type of document. Translating technical and promotional documents
requires skill and knowledge. Vocabulary, Grammar rules, and sentence patterns
according to the kind of documen.t _source language, and target audience.
Successful translatlon meets the needs of both target groups to provide the right
structure or form/at concernlng the proper transfer of meanlng from the source text
to the target 'text. (Retsker, 2021)

Frorrt’the explanation above, it can conclude that translati(;‘n can be defined
as the act|v1ty of replacing or converting a text into another Ianguage by disclosing
the meanlng of a text (from a source language to a target Ianguage) by seeing from
vocabulary, gr-ammar rules, sentence patterns, and still preservtng the meanings and
messages of the.zz"S__L text. |
a. Kind of Tranéiation

There are two typehs. ”bf' translation: form-based trétnslation and meaning-based
translation. Literal translations are form-based translations that seek to match the
form of the source language. Meaning-based translations make every effort to
convey the intended meaning. Meaning of the source language text in the receptor's
natural forms of speech. The idiomatic translation is the term for these types of

translations. (Larson L. M., 1984)

There are kinds of translations based on Newmark (1987) as follows:



1)

2)

3)

4)

5)

6)
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Word-for-word translation
Word for word translation is rendering text from one language to another
at a time with or without conveying a sense of the original text.
Literal translation
The SL grammatical structures are converted to their closest TL
equivalents, while the lexical words are translated separately and out of
context. This serves as a p[e-tr,an§lation indicator of the issues that need to
be addressed. P )
Faithful trari'sxl';tion

p / \
Faitbfl]l translation means that the translator strives td*gpnvey the author's
intgntion of the text (what the author intended to éommunicate) as
acé-.‘urately as possible in another language. |
Serﬁ-antic translation
Sema{htic translation means that the translator's pr_i_r'ﬁary concern is to
conveyzt-he meaning of the phrase and sentence (thi__sbould be paraphrased

or literal, d‘epending on the balance that the tran}slétor seeks).

Adaptation
This is the 'freest' form of translation. Adaptation translation involves
communicating meaning by "adapting" the translation for a specific market
or style.

Free translation

Free translation reproduces the matter without the manner or the content

without the original form. Usually, it is a paraphrase much longer than the
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original, so-called intralingual translation, often lengthy and pretentious,
and not a translation.
7) Idiomatic translation
Idiomatic translation reproduces the 'message’ of the original but tends to
distort nuances of meaning by preferring colloquialisms and idioms where
these do not exist in the original.
8) Communicative translation .
Communicative ,,,trar'i'élﬂation atterﬁ.p.fé""‘“to_‘ render the original's exact
contextuEI/’r'ﬁ'éaning so that both content\‘éhd language are readily
accgptéible and understandable to the reader.
|,,,
b. The Prlbcess of Translation
Accordihg to Nida (Taber, 1982), the process of translations’fcan be defined as
the activity o%‘-_translation. The translator usually uses the tral_nélation process as a
guide in transla&ing text from Source Language (SL) into _'_I-'érget Language (TL).
Here are the three gtqges of translation: |
1) An analysis ishééééht’i’él"forﬁjet‘e’r'rﬁih'i"rid the message to be translated,
including grammar.
2) Transfer refers to how the source language's results are analyzed and
translated into the destination language.
3) Restructuring is concerned with the various types and styles of language and
the techniques that may use to achieve the desired class in translation.

There are four levels of the translation process, they are:
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1) The source language text level, the level of language, where we begin and
which we continually (but not continuously) go back to.

2) The referential level. The level of objects and events, real or imaginary,
progressively have to visualize and build-up is an essential part of the
comprehension and reproduction process.

3) The cohesive level, which is more general and grammatical, traces the train
of thought, the feeling tone. (p__qsitive or negative), and the various
presuppositions gf,,-théﬁs.(.)urce Ianguz;l-gél"(‘SL_) text. This level encompasses
both com/preﬁé"ﬁsion and reproduction. It prgéé‘nIs an overall picture, to
Whlch Wwe may have to adjust the language level.

4) Thd level of naturalness of a common language is aﬂproprlate to the

researcher or the speaker in a particular situation. (Newm:‘ark P.,1987)

From the theory that has been explained, it can 96nc|ude that; after
understanding the message and the structure of the source __I.ahguage, the next step
is to change the c.‘c"J‘n\tent, meaning, and message sourc{e-’"'ianguage into the target
language. The translafd? should be able to fi'hd'"é'qu-i\./-alent words from the source

language (SL) with the target language (TL).

2. The Concept of Error
According to Hansen, "error" usually refers to something wrong. In written
texts, both original and translated texts, errors can be divided as, for instance,

pragmatic, semantic, idiomatic, orthographic, linguistic or stylistic, and translation



15

errors. The errors can be caused by misunderstanding the content of a particular
concept (Hansen, 2010).

Meanwhile, Rini Yuliyanti (Yuliyanti, 2014) states that the word "error"
requires different meanings and uses relative to how it is applied conceptually.
People can sometimes eliminate the concrete meaning of the Latin word "error" as
"wondering" or "staying," unlike illusions or errors through knowledge (knowing
that one is looking at a mirage and no_t__jp_ natural water does not make a mirage
(disappear). ~ Also, "e[[QF""fiIS;-a deviatiolﬁw Ii"f‘om_‘accuracy or truth, error, as
inaction/speech.

Vs

™,

In usin}g’Eninsh as-a second language in the translation pi‘rqcess, the translator

certainly n{ade some mistakes. From the theory above, can con]clude that errors

usually ocd.ur whenever the translator does not master the ru’les of the target

language ana lacks knowledge.

3. Translatior;Errors

Therefore, the‘r“éa_j&_g some perception of what const_i/t,rﬁes a translation error as
follows; Misunderstandﬁi.ﬁ“grjénéf'fHé _trairlsléfi'dhﬂb”r_i-é;ér the substance of the source
target, failure to convey the meaning of the Source Language (SL) accurately,
factual errors, terminological or stylistic defects, and various types of interferences
between Source Language (SL) and Target Language (TL) can all create mistakes
in translation. Interferences are undesired traits projected from one language to
another and from Source Language (SL) to Target Language (TL). They arise due

to asymmetry assumptions between the language and culture, which may manifest
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in the same situation (Benjamins, 2010). Something went wrong during the transfer

and transit from the SL to the TL, resulting in this translation mistake. They can

also be created by misinterpretations of the Source Language's substance or

inaccurate translations of its meaning.

According to Takuya Matsuzaki et al., translation errors are divided into six

types (2016). They are errors in:

1)

2)

3)

Missing words

Every word playg an 'e'é“séntial role in .c..c.)"h"\"/ey‘ing messages and meanings. In
some case/s,r’éfﬁoving dishes from translation i;‘ﬁ‘caeptable as long as it does
not rgdﬂce the accuracy of the letters and meanings. \\In\other cases, some
trar{;lators inadvertently leave out essential words Wr;l‘en translating a
spe(:':.ific text. This has an impact on the delivery of the éource language's
meséage. As a result, translators must pay close attentioril: to this issue.
Word o rder |

Accordiiﬁg_ to Battat, in languages with relatively rest'ficted word order, the
relationshi.p‘)'“‘-petween sentence components (wq_rd"'s) is determined by the
position of eacH.\.)Qo'r'd"i'h' the sentence. Each I'éh-guage has its degree of word
order flexibility. There are some restrictions on word order in each
language, so the flexibility is not arbitrary. (Battat, 2004)

Incorrect words

Readers will be confused if the words are incorrectly translated. Words are
incorrect in translation if they fall into one of the following categories.

According to Matsuzaki et al. (2015), words are incorrect in translation if



4)

5)

6)
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they contain one of these categories; wrong lexical choice, disambiguation,
extra words, incorrect idiom translations, and incorrect forms.
Incorrect dependency
A sentence can have two or more clauses. There must be one independent
clause that can stand on its own. In some cases, a sentence may contain
dependent provisions that require an independent clause to stand on its own.
Furthermore, conjunction is necessary to connect two independent clauses
in a sentence or gne-'ih'dépendent clal.Jé.é"é'nd__two or more dependent clauses
ina sentence’.// \

p,
Gramrﬁétical property
Gra|;nmar is the entire system and structure of a Iangua{be or languages,
typili;ally defined as syntax and morphology (including inflections) and, on
occaglion, phonology and semantics. - Grammar is esgential because it
consis:"t'-s_‘ of rules for constructing sentences to be ur_l_dlerstandable. As a
result, t;énslators must master a specific language's g-rémmar to translate.
Semantic .‘
Semantics is agihgh'ifiéé'nt'braTrch ’df'l'i'hrgdis.tries. It is concerned with the
interpretation of linguistic expressions. According to Hurford and Heasley
(James R. Hurford, 1983), in semantics, one expression may have two or
more meanings depending on how the expression is identified. As a result,
translators must exercise caution when capturing the meaning of an

expression in the source language, as it may have multiple meanings.
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4. Translation Quality Assessment

Nowadays, most translations are performed using the application of the

translating tools designed to assist the translator in completing the task. According

to the author's views, translating tools applications can help everyone who needs a

translation from one language to another. After utilizing the application numerous

times, it was discovered that the translation was good with specific sentences and

topics. The quality of the translation needed to be examined further results of the

translating tools applicatﬂipn"b'fogram. Quality"'i"s‘"a. vital term in translation that the

translator must cgnsi'der for the translation to be easily understood by the reader.

Accord,ifri/g to Nababan (Nababan et al., 2012), translatid‘n.\quality assessment

has three rﬂain elements:

1)

2)

3)

|

Ai"g:curacy

A(;curacy is a concept used in translation evaluation to refer to whether
the ..'é;purce language and target language text are eq:u-'i.valent or not. The
idea c;f-__equivalency leads to content or message__.-équality between two
texts. | |
Acceptability% :
Acceptability relates to whether or not a translation has been expressed in
line with the rules, conventions, and culture that apply in the target
language, both at the micro and macro levels.

Readability

Readability is an aspect that is only associated with reading activities

because it cannot be separated from every translating move from reading
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activities. The readability aspect includes the readability of the source
language text and the readability of the target language text.

Another opinion on the quality of the translation was conveyed by Lauscher
(2000), who suggested the quality of the translation was divided into four elements,
namely:

1) Accuracy (correct and incorrect meaning, standard terminology,
consistency of vocabulary, an_d____untranslated source language)

2) Style (register use';"é(;tive voice, a..n.(“j"'b‘ass_i\‘/e voice)

3) Gramrﬂar"(;belling errors, typo, gramma;\é‘rrors, syntax errors, and
pq_né:[uation errors)

4) Format (layout, font, and double spaced)

5. Brochunle Text

The brocﬁ'u_re is one of the best ways to present people g‘bmpany or tourism.
One of the mlos_‘t effective methods to introduce kinds  of tourism, tourism
communication, ar‘i‘d Ipurism promotion is through a b_{r‘gé.hure. There are tri-fold
brochures used to prom&é -a'"h’e'i/'\i product 6r"§é'r\-/-irée. Vthat a company offers and bi-
fold folders used to present projects outside or inside the company. There are
various varieties of brochures, each with its design requirements. The criteria used
to create a bi-fold brochure to present your company's projects for internal use differ
from those used to make one for external usage. A well-designed brochure is the

most effective approach to giving kinds of tourist places to people.
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According to a journal from the Faculty of Humanities Dian Nuswantoro

University Semarang, a brochure has three functions that will be explained below

(Ruth Windy, 2014):

1)

2)

3)

Informative function
A brochure is typically used to inform potential clients about your
business. This information pertains to your organization's presentation,
a new product or service___yo.ur____c__qmpany offers, or a recent name change,
among other thlngs .. N
Advertisiﬁ'gl;unction
p / N\
A",br'ochure is an essential marketing tool that helps\yon‘u showcase one or
Hﬁore items or services visually appealing. This ilunction will be
e;'xamined in greater depth in the 'Advertising Aspect' Séction.
Id"entification function |
A ;}\{ell-designed brochure allows you to retain q.-'éonsistent criterion
throu.:é]-hout your corporate brochures. Your combany will be instantly
recogniiéd_\ if this criterion (also known as aq,:-'i':dea) IS consistent across
all brochure-.fb-f'fﬁétéj"'lt vWI‘&dd“b?bfniﬁénce and credibility to your
business. A company brochure must not include just an "idea" but also

a logo; a well-designed logo is necessary for every firm and is one of the

first steps in launching an advertising campaign.



21

B. Previous Study

Several researchers investigate translation. Especially in the field of translation
errors. This happens because translation is an essential part of communication, as
follows:

(1) A thesis titled "A Translation Quality Assessment on Medan City Tourism
Official Web Pages" by Ruth Putri Suci in 2021 (Suci, 2021). Her study
aimed to assess the quality of .tra_r_]_slation on the Medan City Tourism web
pages. The regearcﬁé} used the .t.r.ét”rié'lat_i‘qn quality assessment model
proposed/by'N;baban etal. Her research focusgé"on three aspects: accuracy,
accep,t'ébility, and readability. The total value for tré\ns‘l&‘ation quality on a
scai;e of 1-3 is the result of measuring these three aspects.xl‘The goals of her
stud.y are as follows: 1) to assess the accuracy of the In,ﬂonesian-English
tran;'llation of the Medan Tourism web page. 2) To assesg the acceptability
of thezn‘Medan Tourism website's Indonesian-English t(a'ﬁslation. 3) Assess
the rea.aa_bility of the Medan Tourism websiteﬁsl Indonesian-English
translation:'\.fl) To assess the overall quality ‘Qf"the Indonesian-English
translation of tﬁé .rMéd'éh'TourTsmWéb"bég-és;r In general, the findings of her
study show that the translation quality of the Medan City Tourism web page
IS accurate, acceptable, and readable. The accuracy aspect has a score of
2.7, the acceptability aspect has a score of 2.2, the readability aspect has a
score of 2.2, and the overall quality of the translation is 2.4.

From the research conducted by Ruth Putri Suci, the primary source of data

sources is the Medan City Tourism Official website. At the same time, the study
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that the author will do uses the primary data from the tourism book. It can be seen

that the current author's research and previous researchers are based on the source.

(2) Paper made by Novriyanto Napu and Usman in 2020 with the title “Pakaya
Examining Translation Problems in Indonesian Tourism Brochures: A Case
from Gorontalo” (Usman, 2020). The study aims to look at the English
translations of brochures publi.s.hed by the Gorontalo Province Government
in Indonesia’s Tourlst Board The data source for this quantitative study was
tourism t}ochures in both Indonesian and Engllsh To assess the problems
with the English translation used as promotional materlal the data were
ana|lyzed by considering the frequency and percentage. '1I'he results show
that-.‘.syntactlc problems (61.54 percent) were the most common, followed
by se.mantic problems (26.37 percent) and miscellaneod-e problems (12.09
perced‘t). |

Based onx"research conducted by Novriyanto Napu and Usman in 2020 that
discussed translatlon errors in tourism brochures usmg the theory of Hsieh &
Shannon, the study conducted by the author used a view from Lauscher. From the
brief explanation, the difference in current research from previous, namely in using
different theories, can be seen.

(3) A study by Muhammad Sahrain in 2017 with the title “Translation
Technique and Quality of The Indonesian Culture Terms in Bilingual
Tourism Booklet of Badung-Bali” (Sahrain, 2017). His paper analyzes data

applied to Miles and Hubberman’s Model (1984), such as data reduction,
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data display, and drawing conclusions or verification. The results from his
study show that: First, there are eight techniques used by the translator.
They are as follows: 1) transposition (there are 39 total data or (24.22
percent). 2) In addition, there are a total of seven data points or (4.34
percent). 3) There are 9 data points to reduce or (5.60 percent). 4) There
are 21 data or established equivalence (13.04 percent). 5) Pure borrowing
discovered 50 data or (31.06 pe,rc_e___nt). 6) A literal translation discovered 13
data or (8.085). 7) -A‘déﬁtation discoQéfé’d 12 data or (7.4 percent). And the
most rec§nt"ﬁéturalized borrowing discover\é\d »10 data (6.22 percent).
Seco'[}d,/ the translation quality aspects show that a) in\é‘cc\uracy, 125 data or
77.&4 percent belong to accurate and less accurate consi\IEts of 36 data or
22.:%6 percent, b) in acceptability, 111 data or 68.94 percelht belong to good
and I:"e.ss acceptable consists of 50 data or 31.05 percent, and c) in readability,
112 d&ta or 69.56% belong to readable and 49 data or 3._0:..43% belong to less
readabI(;.-- \ |
Muhammad.‘thrain's 2017 research focused on tr"an'slation techniques. This
Is in stark contrast to the research the researchérﬂ-c.orr.\-ducted. The author focuses
more on the type of error and credibility in the tourism brochure.
From the explanation above, it is clear that translation is a difficult task. To
produce a good translation, a process is required. As a result, the translation process
should include analysis, transfer, restructuring, and converting SL text to TL text.

Furthermore, knowledge of the TL's culture is essential for producing a qualified
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translation. As a result, readers of the TL will accurately capture the original
meanings and messages presented in the SL.

From some of the studies described, the researchers were interested in
researching to identify errors in the translator's translation text. Researchers want
to investigate the types of mistakes made by translators, the source of errors, and
the most common mistakes made by translators when translating brochure text.
Therefore, the researcher hope this _r_e_se,ar_c__h can give a contribution to the credibility
of tourism brochure rr]ade"'"b)“/ Dinas Par.-i\;v”i's"‘at-a,"Kepemudaan, dan Olahraga

Kabupaten Pacitin{/



C. Conceptual Framework
The conceptual framework of this research can be seen as follow:

Figure 1. Conceptual Framework of the Research
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This research starts from the brochure that has been selected, which a book is
made by Dinas Pariwisata, Kepemudaan, dan Olahraga Kabupaten Pacitan. This
brochure has a complete 43 pages containing several materials, such as natural
tourist destinations, cultural tourism, culinary, and Pacitan crafts. This tourism
brochure consists of two languages there are Indonesia and English. The tourism
brochure "Pesona Wisata Pacitan™ is given to local and foreign tourists as
promotional media to increase the.,.-number of foreigners in Pacitan tourist
attractions. The qualrty of translatron in the tourrsm brochure is crucial because this
will affect the acceptance of language understanding by forergn tourists. From the
book, the aytﬁor will analyze errors in translation using L‘agscher's theory of
Translatiorr’ Quality Assessment which includes several thingg including; (1)
accuracy (correct and incorrect meaning, standard termrnology consistency of
termrnology and untranslated source language), (2) style (regrster use, active voice,
and passive vc__)rce), (3) grammar (spelling errors, typo, grarnmar errors, syntax

errors, and punctuation errors), and (4) format (layout, font,__.-and double spaced).



